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The information on this form is used to:

· Prepare cover and marketing copy
· Explore promotion possibilities
· Establish key network contacts
· Assign journals and publications to review your book
· Highlight relevant social media accounts

We would be grateful if you could complete this questionnaire as fully as possible. 

Please return as an email attachment to Katharine Nelson at katharine.nelson@sas.ac.uk
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[bookmark: _iuf0x9kf9bpj]AUTHOR(S)/EDITOR(S) CURRENT AFFILIATION AND/OR TEACHING POST
	




[bookmark: _mjmdyatnuotz]OTHER CONTRIBUTORS (IF APPLICABLE)
	Please provide any other contributors’ names, full postal addresses, e-mail addresses, affiliations.
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BOOK INFORMATION

[bookmark: _9hu4xmh3zt1r]BLURB

A description of your book will be included on the back cover and in catalogue copy. This summary is a sales tool, and must capture the attention of the potential buyer, as well as inform them of the contents of your book. Your editorial contact will be in touch to agree the blurb with you. 


[bookmark: _x35qqqy8m9n0]BIOGRAPHICAL SUMMARY
	Several sentences with reference to your institution and other published books, would be appropriate information to include in this description. (Please do not send your C. V.)









[bookmark: _x86e7d14yywd]WHY IS THIS BOOK SIGNIFICANT AND IMPORTANT NOW?
	If your book is topical in any way, for example relevant to current affairs or should be promoted during particular anniversaries/conferences, please detail the opportunities here. 
























DOES THIS BOOK PRESENT ANY NEW INFORMATION ON YOUR SUBJECT?
	This helps us to summarise the most important parts of your research when presenting the book and writing the copy to accompany it online, and in information sent to distributors and retailers.



WHAT ARE THREE INTERESTING FACTS THIS BOOK PRESENTS?
	
1.

2.

3.
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[bookmark: _s15c0vou1y8a]PRESS RELEASES FOR ORGANISATIONS
	Please list names and contact information for any specialist societies, associations, etc. whose members have a definite interest in your book’s topic or the figure it treats. We may send press releases or offer a pre-publication discount to these contacts. Please indicate with an asterisk (*) if you are a member of any of the societies or associations listed.





[bookmark: _9re6e5bpp7ck]REVIEWS
	Please suggest 8–10 publications that you think may be interested in reviewing your book, in order of importance. Please provide contact information for specialist publications, as these may be difficult for us to trace. 
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CONFERENCES
	Please give full titles, date, venue, and web address of any relevant upcoming conferences. Please mark with an asterisk (*) if you will be personally attending these.
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	Please list the Bluesky handles and/or LinkedIn URLs of all editors and contributors, if they have them, and are happy to use their accounts to talk about their research and promote the book. This can help to amplify our posts.
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